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Yes YOU Can!

Goals
– Learn the when and how of introducing students 

to philanthropy
Learn how to integrate philanthropic messaging– Learn how to integrate philanthropic messaging 
throughout your organization

– Learn some of the strategies and best practices to 
educating students about the importance of 
philanthropy



Yes YOU Can!

Case Studies
– Tuition Freedom Day

3 years

Senior Fund Drive– Senior Fund Drive
3+ years (current format)

– Student Education Programming
5+ years



Tuition Freedom Day

Overview
This program is used to mark the day from 
which education costs are fully funded 
th h th th t d t t itithrough sources other than student tuition 
and fees.



Tuition Freedom Day

Ideal Program Components
– Broad coverage/campus wide
– Interactive and engaging

R l t– Relevant



Tuition Freedom Day @ Willamette

February (Founders Month)
– Two-thirds through the year

Coordinated by Office of Annual Giving
– Telefund students have a big role

Branding/Marketing
S t f M k ti C i ti t– Support from Marketing Communications to 
produce material, artwork, etc



Tuition Freedom Day @ Willamette

Day of Program
– Gift ribbons/tags on campus fixtures
– Posters in all buildings

E il t– Email announcement
– Student response/thank-you card
– Food (cupcakes doughnut etc)– Food (cupcakes, doughnut, etc)
– Videographer



Tuition Freedom Day @ Willamette

Unintended Benefits
– Compelling words of thanks from students
– Faculty/Staff education and participation

I tit ti l t– Institutional acceptance
“TFD” is now part of Willamette vernacular



Tuition Freedom Day @ Willamette

2010
– Telefund callers to identify “gifts”

Chemistry stock room, computers, etc

Reach out to campus– Reach out to campus
Student Activities, Athletics, Divisions/Departments
Promote benefits of donor support in each area

– Online survey sent to campus
Understand current level of philanthropic knowledge on 
campusp



Slide of TFD response cards



Slide of TFD response cards



TFD Response Card



TFD Response Card



Senior Fund Drive

Overview
Student run fundraising program with the 
purpose of educating the senior class on the 
i t f l i i i llimportance of alumni giving as well as 
providing the first opportunity for seniors to 
make a gift to the institutionmake a gift to the institution



Senior Fund Drive

Ideal Program Components
– Broad and committed student leadership
– Focused training and education of student leaders

P t li it ti– Peer-to-peer solicitations
– Relevant giving options



Senior Fund Drive @ Willamette

October – May
C di t d b Offi f A l Gi iCoordinated by Office of Annual Giving
– Students recruited during the spring of junior year

Branding/MarketingBranding/Marketing
– Support from Marketing Communications to 

produce brochures, artwork, etc
Web presence: external and internal sites
www.willamette.edu/go/sfd



Senior Fund Drive @ Willamette

September:
– Affinity Chair training and volunteer recruitment

Athletics
Campus LifeCampus Life
Diversity
Greek Life
S i Cl C ilSenior Class Council

– Peer-to-Peer solicitation training/expectations



Senior Fund Drive @ Willamette

October
– Kick off event (fundraising focused)
– Begin tabling schedule (once a week)

F ti ith th B d f T t– Face time with the Board of Trustees
– Development Office lunch with volunteers

November DecemberNovember – December
– Peer-to-Peer solicitations



Senior Fund Drive @ Willamette

January – February
– Spring kick-off event and re-training
– Tuition Freedom Day event

M h A ilMarch – April
– Matching gift e-campaign (for annual fund only)

Senior Salute Event– Senior Salute Event
– Commencement brochure appeal
– Wulapalooza donor receptionWulapalooza donor reception



Senior Fund Drive @ Willamette

May
– Senior Reception (award the giant check)
– BBQ donor event at the President’s house

C t– Commencement
June – Aug

Send SFD Donor Report to entire class– Send SFD Donor Report to entire class
– Review program and set goals for following year



Senior Fund Drive @ Willamette

Nuts and Bolts
R l t i i– Relevant giving

Affinity giving v. scholarship v. physical gift
– Peer-to-peer solicitationsp

Students teaching their peers
– Opportunity to make first gift to institution

Teach good donor habits (treat like alumni donors)Teach good donor habits (treat like alumni donors)
Steward like any other new alumni donor
Introduce to giving options: monthly, annual, online, etc
Show the importance of young alumni participationShow the importance of young alumni participation



Student Education Initiatives

Overview
Auxiliary programs that seek to educate 
students on the importance and impact of 
d t t th i tit tidonor support to the institution



Student Education Initiatives

Ideal Program Components
– Year round
– Balanced between passive and interactive

T t d i t t d t f d– Targeted messaging to students from day one



Student Education @ Willamette

August – September
– Door Hangers and Willamette Fund water bottles

Useable item for all incoming students
Promotes the Willamette FundPromotes the Willamette Fund



WF bottle and door hangerWF bottle and door hanger



Student Education @ Willamette

November - December
– Holiday lights

Placed on balconies
Promote Willamette and Parents FundPromote Willamette and Parents Fund



Student Education @ Willamette

February
– Tuition Freedom Day

Engage students and promote benefits of gifts

Thank-a-thon– Thank-a-thon
Scholarship recipients write update letters to donors



Student Education @ Willamette

March
– Sophomore Dinner

Welcome to alumni association
Present benefits and responsibilities of being an alumPresent benefits and responsibilities of being an alum

– Scholarship Award Reception
Invite top scholarship donors to meet recipients



Student Education @ Willamette

May
– Senior Fund Drive conclusion

Opportunity to make their first gift to institution

Semester long opportunitiesSemester long opportunities
– Telefund – callers are powerful advocates
– Philanthropy Class – interdisciplinary course– Philanthropy Class interdisciplinary course

Learn the how-to of grant making and award support
Town-gown relations and hands on experience



Yes You Can!

Closing thoughts
– Involve students as much as you can
– Don’t be afraid to be a “strong” advisor

“Y d” d t “ ll t ”– “Year round” does not mean “all at once”
– Current students are future alumni
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